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We know it is dip in eternal space

Our inadequacies now stare in our face

We hope for direction and the grace

Praying for ability to hasten our pace

O Allah! Change my fear in my grave into love!  O Allah!  Have mercy on me in the name of the great Qur’an; and make it for me a guidance and light and mercy; O  Allah!  Make me remember what of it I have forgotten; make me know of it that which I have become ignorant of ; and make me recite it in the hours of the night and the day; and make me it an argument for me  O thou sustainer of (all) the worlds!

Amen!



To my parents

Citadels of patience and grace

Owing their prayers, the world I could face

Face up to the tyranny, ignorance and oppression

Those whispering prayers as my best Possession ‘O’

Lord of Heavens, the Kindness is the best abode,
We ever knew the motivation for

All that we do.



I feel privileged that Sir Imran Hanif has perpetually bolstered our confidence and has bestowed me with an opportunity to prove my mettle in the field of Business. I also extend our sincere thanks to all the staff of Continental Biscuits that have unremittingly succored me in accomplishment of this great task.

Lu Biscuits
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MISSION STATEMENT
"Throughout the world, to ensure that people can grow, live better and thrive to be full by providing them daily with better food, a greater variety of tastes and healthier pleasure." 

The purpose of this Mission is to guide and to inspire, rather than to distinguish us. What does distinguish 
us is the way in which we fulfill this Mission. A way that is expressed through our three core values:

What does distinguish us is the way in which we fulfill this mission. A way that is expressed through our three core values.
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"Diversity is a source of wealth and change a constant opportunity."
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"There are no limits. There are only obstacles to be overcome."
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"Attention to individuals-whether they are consumers, colleagues or fellow citizens-is at the heart of our decisions." 

HISTORY

In 1846, Monsieue Lefevre opened a patisserie (a small bakery) in the seaside town of Nantes, France. He fell in love and married Mademoiselle Utile. Together, they baked exquisite biscuits and proudly emblazoned every package with their initials "LU" as a sign of quality. From this one patisserie grew a biscuits company known for using only the finest ingredients. Today, LU continues this tradition of excellence in each. LU biscuits. "LU, France's greatest love story". 

PERFORMANCE AT A GLANCE

From a sales volume of 275 tons in 1986, 2003 has seen us cross the 27,000 tons mark, taking CBL's turnover to over Rs. 2 billion.

Innovation, quality, consistent advertising, a strong distribution network combined with a dedicated and motivated team-key success factors that have helped CBL reach the number 1 slot. 
ABOUT CBL

Initially in Pakistan, biscuit baking was more conventional where the baker sifted dough with the basic ingredients and baked small portions of batter in an old?fashioned oven. Through the years, it has progressed towards modern automatic plants, efficient assembly lines and high quality attractive packaging. Continental Biscuits Limited (CBL) has been a significant part of this modernizing and upgrading process. With the latest in superior technology, an innovative range of quality products and an excellent distribution network, CBL reigns supreme in the biscuit industry.

Our success story started in September 1986, when a joint venture agreement was reached with Generale Biscuit-the manufacturers of the LU range. As a consequence, large-scale investments were made, technical know-how and professional expertise was imported, and over 200 employees were recruited, with the passage of time, the number has increased steadily and now over 400 employees work for the organization.

At the beginning, innovative brands such as Prince, TUC and Candi were introduced and proved to bit an instant success. With global merger of Generale Biscuit and the Danone Group, a more comprehensive range of products and technical know-how became available to CBL. So followed a spectrum of brands selected from the Danone portfolio, claiming a sizable portion of the local biscuit market.

CBL's commitment of providing value to the consumers has paid dividends. The Company was largely responsible for identifying and developing a huge potential market of snack packs and ticky packs. This has created new consumption patterns and helped increase the total biscuit market. Consumer demand is still increasing in spite of the volatile and competitive business environment. This can be gauged from the current production capacity of over 48,000 tons per annum-an increase of around seventeen times from what it was during the initial phase.

QUALITY

Quality is synonymous with the LU brands. During the sixteen years CBL has been in operation, we have emphasized on quality in every area. We select the finest ingredients, ensure hygienic conditions at every manufacturing stage and constantly work toward delivering on our promise to the consumer.

Investment in the latest machinery has also played a crucial role in ensuring enhanced productivity and efficiency. As part of its commitment towards high quality and innovation, CBL maintains a state-of-the-art laboratory at the factory. Its role is to keep the Company abreast with the latest developments in quality control and suggest appropriate measures for increasing shelf life of the products. As a result, CBL has popularized in Pakistan the use of coated BOPP wrappings-an effective technique to retain taste and freshness for a longer duration.

More recently, the latest packaging machinery and state-of-the-art creaming equipment were imported. These have helped in maintaining quality and also contributed towards increasing efficiency.


PORTFOLIOS
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	The Danone Group's leading brands are Danone, LU and Evian, which represent nearly 40% of
its turnover. They share a strong worldwide presence, well illustrated by the Danone brand: 
originally a dairy-food brand, it now represents baby food in Russia and China, a natural spring 
water in the United States, and cookies in Asia and Brazil.


Danone Vitapole is a center, which rallies all the activities research, development and quality of the Group. 
It is one single research center covering the Group's three businesses (Dairy, Water and Biscuits) and is concentrated on a common objective: efficient research that gives the consumer concrete replies to his questions

Our biscuits

At the heart of CBL's corporate philosophy is innovation of products, strategies and packaging. This passion with innovation has led CBL to introduce the finest brands from the Danone portfolio in Pakistan. 



Pakistan's premium range of sandwich biscuits is known for its soft, creamy fillings. Consumers can select from a variety of flavors: Chocolate, Coconut, Strawberry, Banana, Vanilla, Pineapple and now Power Milk.



One of the first brands to be launched by CBL, TUC stands as the number one cracker. Loved for its light and crispy texture, TUC is enjoyed by all. With toppings or on its own, TUC is a great snack.



The unique sweet and salty cracker. Its quality, packaging novelty and advertising campaign have all played a vital role in making the product a hot-selling brand.



Wah! Has an extremely unique and distinctive butter flavor which combined with its sugar glazing makes it irresistible to adults and children. Its shape is equally unique and bite sized.



One of the most innovative brands Launched by CBL. The only brown sugar biscuit in Pakistan, Candi is loved for its sweet taste and crunchy texture.



Full of the natural goodness of milk and eggs. A wonderful aroma, unique design and great taste is what sets this brand apart from the rest.



The tasty milk biscuit with vitamins A, B and D, that promises health and strength for children.



An old favorite in a modern form Zeera Plus Fresh and tasty biscuits with the traditional taste of Zeera that is loved by all.



A new member of the Plus range family, Peanut Plus is a peanut flavored biscuit with real peanuts visible on its surface.



The only hi-energy, power packed biscuit that brings together the goodness of milk and glucose along with the strength of calcium and wheat, for children and adults alike.

TUC by LU 

· CBL reigns number 1 with TUC
· Loved for its light and crispy texture, TUC is enjoyed by all.

· TUC is a great snack.

BAKERI

· Classic Cookies for children and adults alike.

· Full of the natural goodness of milk and eggs

· A wonderful aroma, unique design and great taste

Ingredients of TUC
· Wheat flour

· Vegetal fat

· Sugar

· Eggs

· Malt extract 

· Salt

· Corn syrup

· Raising agent

· Sodium bicarbonate

· Tataric acid

Ingredients of BAKERI
· Wheat  flour

·  Sugar 

· Hydrogenated vegetable oil

· Corn flour

·  Skimmed milk powder

· fresh eggs

· Salt

·  Sodium bicarbonate

· Natural identical flavours 

· Vanilla

·  Butter

·  Permissible food colors

Exports

· CBL-have created a tremendous demand not only within the country but also in various African and mid-eastern countries  like,

· Mauritius

· Cameroon

· Dubai

· Nigeria

· Bahrain

· Madagascar

· Congo

· Yemen

· Guinea

· Saudi Arabia

· Togo

· Oman 

Competitors
· Bisconi
· English biscuits
Management

· Col. (Retd.) Fazale Naeem - HR & Technical Director
· Masoud Ali Khan - Finance Director 

· Fuad Chundrigar - General Manager Marketing
Head Office
· Continental Biscuits Limited,
1st Floor - PIDC House,
Dr. Ziauddin Ahmed Road,
Karachi, Pakistan.

· Tel : (92-21)-111-771-771

· Fax : (92-21)-568-3378

Factory
· B-62 - S.I.T.E, Shikarpur Road, 
Sukkur, Pakistan.

· Tel : (92-71)-30885, 30886, 30887

· Fax : (92-71)-31350

